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Principal Place of Business in Hong Kong 31/F, Tower Two
Times Square
1 Matheson Street
Causeway Bay

Hong Kong
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Place of Listing of H Shares The Stock Exchange of Hong Kong Limited (the “6 WRFN ([FKDQJH
Hpj9®A O¥L¥tgObP"® € LtOw
Stock Short Name FENGXIANG CO
pC H pbBp..
Stock Code 9977
p..p1
H Share Registrar Computershare Hong Kong Investor Services Limited

Shops 1712-1716, 17th Floor
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Hong Kong Legal Adviser Fangda Partners
26th Floor, One Exchange Square
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Hong Kong
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Independent Auditor (the “$XGL'WR U BDO China SHU LUN PAN Certified Public Accountants LLP
(Public Interest Entity Auditor recognised in accordance with
the Financial Reporting Accounting Ordinance)

No. 61 East Nanjing Road
Huangpu District
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Shanghai Pudong Development Bank Co., Ltd. (Liaocheng Branch)
China Minsheng Banking Corp., Ltd. (Liaocheng Branch)
Agricultural Bank of China Limited (Yanggu Sub-Branch)
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Major Financial Indicators and Key Operating Data
Oo00oo0ooooooon

The following financial statements, notes and discussion and analysis tf pBp..P"®K¥ 1®!™ pBp .Ml
of Shandong Fengxiang Co., Ltd. (the “& RPSD'QY “)HQJ[LDQJ +n®!" l« ™ghl @ Ee+Wg A
together with its subsidiaries, the “* U R X) $ontain certain amounts and éx <O+ %UOEYpPpX¢bBrapefaad
percentage figures that have been subject to rounding adjustments. e E DY SWpPpecJ@%b1jOepeYQ
Accordingly, figures shown as totals in certain tables may not be an "<qdpOPej-XA%?0-Xf

arithmetic aggregation of the figures preceding them and all monetary
amounts shown are approximate amounts only.

(< ).1$1&,8/ '$7$

0 | p*
JRU WKH \HDU HQGHG
U U URE
2023
E 2023 E
50%9 RMB’000
[OE£WwWO [O£E£wWO
Revenue x ] 5,134,413
Gross profit a; 591,464
Net profit T — 160,319
Net profit attributable to the shareholders of AnN®!p Y ; —
the parent company 160,319
Adjusted net profit® o oE =W 160,319
Basic earning per share (in RMB cents) Ep?2I1®; €E[OF +- 10.8
Note: e Wj
1. Net profit after deducting the reversal of monetary fund receivables bad 1. 0d-pBi P "®E -pBI ™G Q *[Y
debt and the corresponding tax and interests arising from the liquidation of -/ —-X*a«y¢ élUlge;r Y ;—f

GMK Finance Co., Ltd. (“*0. )LQDOQ)FH

SHANDONG FENGXIANG CO., LTD. U 0OO0OO00ooogno
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Major Financial Indicators and Key Operating Data (Continued)

Rearing volume of white-feathered broilers
ch RqnZ

unit: million birds
jo -0

179.0

172.5

y

Year ended 31 December 2023 Year ended 31 December 2024
U 2023 E12 031U U 2024 E12031U0

RE RE
Sales volume of raw chicken meat products
[R UV Z
unit: million kg
jo-wi4
279.3

241.3 ofo

Year ended 31 December 2023 Year ended 31 December 2024
U 2023 E12031U0 U 2024 E12031U0

RE RE
Sales volume of chicken breeds
R6VZ
unit:. njillior) birds
J]O -0
34.2

68 7%
\ 10.7

Year ended 31 December 2023 Year ended 31 December 2024
U 2023 E12031U0 U 2024 E12031U0
RE RE
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Processed volume of white-feathered broilers
cl R "7
unit: million kg
jé w4

Year ended 31 December 2023 Year ended 31 December 2024
U 2023 E12 0310 U 2024 E12 0310
RE RE
Sales volume of processed chicken meat products
"R jUVZ
unit: million kg
j prvE®2 U31 U

152.9
129.1

Year ended 31 December 2023 Year ended 31 December 2024
U 2023 E12031U0 U 2024 E12031U0

RE RE
Adjusted net profit
Yo A ;—
unit: thousand
jwo 198,048
160,319
160,319
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2024 Major Events
OJoo0ooOoon
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In January, the “~ —(iShape) " (“L 6 K D'S¢hicken breast brand
won the grand prize — the 2023 Excellent New Consumer Brand at
the China Retail Eco Conference and 2024 Future Retail New Year
Celebration.

1
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In April, the Company held the Fengxiang Postdoctoral Research Project
Review Meeting passing the opening report of the project of Research on Drug
Resistance Mechanism of Common Poultry Pathogenic Bacteria and Research
and Development of Highly Efficient Green Antimicrobial Agent. The Company
relied on the close cooperation with various scientific research institutions
and universities, maximised the advantages of postdoctoral research station,
attracted more doctors who master key technologies into the station, deepened
the development of the integration of industry and education platform, so as to
boost the high-quality development of white-feathered broilers industry.

40d1I®! $§pBU{ A% ZY26d-@Ye-1 7a=x1
USY%UGe=-0"o="Y¥%i 282 SfI® 1A~¢A%uU
be+-cYaW¥*dd}-iha{ Avwu"*gY; (" BdVIi»
pleéY!”Yu{tgd -*°D¥ied?2cd R*8=/
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In May, Fengxiang supported the 2024 Yanggu County Staff
Half Marathon. With product attributes of being low-calorie,
delicious, convenient and ready-to-eat, iShape easily garnered
fans from runners and brought the dual support of health and
deliciousness to the vast participants.
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2024 Major Events (Continued)
Z9gZ,E}+3ES-

In June, the black garlic flavoured chicken nugget was
successfully developed and supplied to customers in bulk. The
crispy squid ink-flavoured breadcrumb is wrapping around the
crispy and juicy chicken breast with black shell and white meat,
the colour of which forms a strong visual aesthetics. Its crunchy
and tender meat with light garlic aroma whets people’s appetite
and brings back memories.

6Ud% % ,bRi§i0O (-26D Of»0«CE"
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In May, Fengxiang invited the “Promote Law into Enterprises” legal
lecture team of the People’s Court in Yanggu County to carry out
special training activities on integrity in practice with the theme of “Guard
the Bottom Line of the Law, Prevent Job-related Crimes”. Fengxiang
has promoted the modernisation of the corporate governance system
and governance capabilities on the trail of law, and comprehensively
enhanced the enterprise’s ability to resist risks.

50UdpBp..— ¢A$[O,&0,tt™ z\18®
18eYOZ% A , pubdk# UAE™Y Z}8Y
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2024 Major Events (Continued)
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2024 Major Events (Continued)
Z9gZ,E}+3ES-
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In December, Fengxiang awarded the “Fengxiang

In October, Fengxiang officially launched its Lean Scholarship” to 50 outstanding university students.
Operation Project. Leveraging on the experience of leading
international management consulting company, the project Fengxiang has been constantly deepening its
focuses on the optimisation and upgrading of Fengxiang's commitment to public welfare, ranging from rural
factories, and is dedicated to progressively achieving the revitalisation to the support for vulnerable groups. The
improvement and implementation of critical metrics such as Company has been steadfastly upholding its social
production processes, cost control, and talent development, responsibilities and driving societal development
thereby empowering Fengxiang’s high-quality development. through positive contributions.
10UdpBp..Z2B6 *fMIOSoCTH °f> 12U0UdpBp..B0&8 @}2[id6 pB ™o
?27¢i«<M#T ®!% dsEpBp..¢ @Y a_f

cotdg¢bomEY%S[*t0eO1I>Se]
Cn éY8zY:- ~Y®d(*pBp..=x/27 pBp..5f +_ 6®Bd}?bSAE3QI
of

In December, new products, Z » (Wu Genglu) ( “: X *H Q J'PRoast Chicken in Double-stewed Soup and Two-Pepper

Roast Chicken were launched and expanded the product series of Wu Genglu brand. The Wu Genglu team has actively
explored markets beyond Liaocheng and expanded its nationwide presence, aiming to extend its brand strength across
the country.

120dz» €Wu Genglu &v Z» ™{i-8dReP+R-Uj9d.,Yz» UD*Ul-fz» Y
=%ihig.9 d:... E7d2UD DO}QE7I f
'(&(0% (5
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Chairman’s Statement
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Dear Shareholders and Investors,

As the chairman of the Board of Directors of Fengxiang, on behalf of
the Company, | would like to express my sincere gratitude to all of you
for your continued trust and support throughout the year of 2024.

In 2024, the global economy faced a sluggish growth due to inflationary
pressures, geopolitical conflicts and trade tensions. However, the global
economy demonstrated certain resilience, driven by robust performance
in emerging markets and developing economies, alongside improved
inflation conditions. In 2024, domestic economy encountered issues
such as weak domestic demand and low expectations due to changes
in the external environment and concentrated emergence of deep-
seated structural conflicts accumulated in the domestic economy
over time. Meanwhile, driven by the Chinese government's active
promotion of industrial upgrading, unswerving and comprehensive
deepening of reforms and expansion of opening-up, as well as the
steady development of new productive forces, the domestic economy
has maintained overall stability and made incremental progress, and
the major objectives of economic and social development for the whole
year were accomplished smoothly.

2024 marked a year for Fengxiang to deepen its structural adjustments.
Adhering to the work deployment outlined at the beginning of the year,
the Company saw notable improvements in its breeding indicators,
further consolidating its market position in core business channels. It
achieved record-high production capacity and sales volume, enhanced
supply chain synergy, and optimised internal operational efficiency. It
recorded operating revenue of RMB5,504.7 million, and a net profit of
RMB280.9 million.

Specifically, the export business continued to strengthen its leading
position and recorded sales revenue of RMB1,676.4 million,
representing a year-on-year increase of 20.1%. The major customer
business generated revenue of RMB1,026.2 million, representing a
year-on-year increase of 20.9%.

In 2024, Fengxiang restored the public float to over 25% through
measures such as share issuance, thereby fulfilling the resumption

guidance and further optimising its equity structure.

Looking forward to 2025, challenges and opportunities will coexist.

SHANDONG FENGXIANG CO.,LTD. t pBp..pP"®!

AM -dsb)\-

/I+Y¢ p e3 [j

*% pBp..e+6060det+phpEI®!TD }
¢ 2024 EYS5f!,~0O5f

2024Eda-&Abe® YA7 Ee7¢cqoau
..D BodE"%o#°6ad-Uda-39
~fee¥%6 YVEES$e-&—-1- Baod

E "% 6% S> If 2024Eda.A o



The global economy in 2025 still faces adjustment pressures due
to high costs, elevated debt levels, and intensifying protectionism.
Meanwhile, driven by the prosperous development of emerging markets
and developing economies alongside easing inflationary pressures, the
International Monetary Fund (IMF) forecasts that the global economy
is expected to grow by 3.3% in 2025, slightly higher than 2024. Global
trade is expected to show signs of recovery.

The Chinese Government Work Report states that in 2025, changes
unseen in a century are unfolding across the world at a faster pace,
and the external environment of our country’s development has
become more complex and severe. Domestically, the foundation
for economic recovery remains unstable, with insufficient effective
demand, particularly weak consumption. Nevertheless, the fundamental
trend of our country’s long-term economic improvement remains
unchanged and will not change. In 2025, the Chinese government
will vigorously stimulate consumption, enhance investment efficiency,
and comprehensively expand domestic demand. These measures will
significantly boost domestic consumption demand and provide robust
momentum for the sustained development of Fengxiang.

In 2025 where opportunities and challenges coexist, Fengxiang will

Chairman’s Statement (Continued)
OD00000O0oOooOo
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Fifthly, continuously advance the building of talent team through internal
cultivation, market-oriented recruitment, and differentiated incentive
mechanisms to foster a professional team that is suitable for future
business in a multi-dimensional way.

“Nothing can separate people with common goals and ideals, not even
mountains and seas.”

In 2025, Fengxiang will unite its workforce and uphold “integrity” to
fortify the foundation for development and “innovation” to activate the
momentum for growth. Fengxiang will seize structural opportunities
amidst fierce market competition, and break new grounds amidst
changes. We firmly believe that with the unwavering support of our
shareholders and partners, Fengxiang is poised to gather momentum
for growth and will continue to write a new chapter of high-quality
development!

This report is hereby submitted. We look forward to your continuous
trust and support.

Thank you.
6KDQGRQJ )HQJ[LDQJ &R /WG

Chairman of the Board of Directors
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Management Discussion and Analysis
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Management Discussion and Analysis (Continued)
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In 2024, the major customer business achieved sales revenue
of RMB1,026.2 million (2023: RMB848.8 million), representing
a year-on-year increase of 20.9%.

During the Reporting Period, the Group continued to closely
collaborate with major customers, deeply integrated into
the supply chain system of major customers and efficiently
synergised with major customers in the sections of R&D,
quality control and information sharing. While optimising the
processing procedures and techniques of mature products, the
Group seized incremental opportunities by driving the iteration
of new products of major customers with its R&D advantages,
promoted the supply of all types of products, followed major
customers’ steps in opening shops to gain a foothold in new
markets, and achieved rapid growth in both sales and revenue.

2024 E 08 VIix]_{[O
/E1,026.2 6 - ©€2023 Ej[ O /A848.8 6 -
©«dea#—209%f
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S5HWDLO %XVLQHVV $FWLYHO| $GMXVWHG& /8 = A

The retail business achieved sales revenue of RMB384.6
million (2023: RMB428.3 million), representing a year-on-year
decrease of 10.2%, and its share of the overall business was 7.0%
(same period: 8.3%).

Among which, iShape accounted for 59.2% of the retall
business and continued to play a key role in the Group’s
customer-end products.

In order to increase the potential of sustainable development
of customer-end products, the Group optimised its marketing
activities and related expenses in 2024. As a result, revenue of
products under iShape decreased, but iShape maintained its
leading position in the market and the quality and sustainability
of its development further increased.

In terms of the online channel, the year-on-year increase in
iShape’s market share on Tmall continued to outperform the
platform’s industry index. Meanwhile, iShape also achieved
sound growth on several new platforms such as Pinduoduo
and Douyin. In terms of the offline channel, iShape cooperated
with large membership chain stores to customise a variety of
new products and launch in domestic stores. At the same time,
iShape further developed diversified channels, which helped it
in forming a channel moat with multiple links to consumers.
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Management Discussion and Analysis (Continued)
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Management Discussion and Analysis (Continued)
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Management Discussion and Analysis (Continued)
M#4A ¢+ €fe

Through the implementation of the strategy of three l« -@QgH5f™ +Y¥%Dd¥%
principles of “continuance”, the Group realised mutual $7«9 ~7¢9 Y +®Td
promotion between the domestic market and the ye«®~9g/8 Y+OXsedgyp
international market. Great synergy is created among the E E"RBRt>-6"YU/~z
export business, the centralised procurement business d% -e-gH[\OdG6 /*
and the retail business. With the quality and standard for Ug doé¢i<YR UDT

serving global top food and beverage giants for years,

the Group provides hundreds of millions of families and

individual consumers with quality products and services,

creating a leading brand of chicken meat products.

),1$81&,%/ 5(9, (: | « ¥
2YHUDOO SHUIRUPDQFH /£ 86
For the year ended 31 December 2024, the Group experienced a slight U 2024E12U31 URE dl« Y x]0 2023
increase in revenue as compared to that of 2023. The Group recorded Euob# —fl« 622E}{ ;—[0E£E

a net profit of RMB280.9 million in 2024 (2023: RMB160.3 million).
Adjusted net profit® increased by 23.5% year-on-year. There was an ;—

280.9 6 - ©€2023 Ej[ O A£16036 - ©«d % A
Megjo 2350%f~2023E .+, ada

increase of 11.6% in gross profit as compared to that of 2023. The i # 11.6%f2024 EY 21 EpxB % [ O A17.9
basic earning per share was RMB17.9 cents in 2024. Set out below is +fU 2024E12U31URE dI®!86*
the detailed information on the fluctuations in the Company’s results for Y «<le¥%hf

the year ended 31 December 2024.

JRU WKH \HDU HQGHG 'HFHPEHU
U U URE
SJWHPV °f 2023 Change
E 2023 E
50%1 RMB’000 (%)
[OE£wWO [OE£wWO (%)
Total operating revenue 8 < x] 5,134,413 +7.2
Operating costs 80 I 4,542,949 +6.6
Selling expenses VIl 156,268 +4.9
Administrative expenses M# I\ 100,604 +30.0
R&D expenses Yail\ 22,708 +12.8
Finance costs [ 102,981 —49.4
Other gains l0xB 6,698 -43.9
Gain on changes in fair value ®2a = x B 2,869 N/A
Total profit T —< X 163,945 +57.5
Net profit ;— 160,319 +75.2
Adjusted net profit® w £, — W 160,319
. W/
1. 0d-pBl 6Q*[Y-A& —x*a«¢’
eldlge¢;r Y ; —f
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S5HYHQXH E|\ SURGXFWYV

2*UE +Y x]

JRU WKH \HDU HQGHG '"HFHPEHU
U U URE

2023 Change
E 2023 E

50%1 RMB’000 (%)
[OE£ WO [OE£wWO

S,«dl« V/x]# dW _061l« [R
iUe "R jUVZ# Ocf

2*UE+YVZe;il

S, «xdl« ¢ R ~Zsea#— 16.2%d
"R jUY*VZi-5"P#—dnVYe
“eV/# —&. . af
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Management Discussion and Analysis (Continued)

M# 4 A

¢ €f e

5HYHQXH E\ JHRIJUDSKLF WHUULWRU| DQ@ & # RGXIFWVW E + Y x ]

JRU WKH \HDU HQGHG '"HFHPEHU
U U URE
2023 Change
E 2023 E
50%1 RMB’000 (%)
[OE£ WO [OE£wWO (%)
Mainland China e 7 «® 3,738,375 +2.4
Japan Ul 412,575 -0.2
Malaysia 68 - 177,507 +68.0
Europe T 691,772 +19.5
Other countries 107 114,184 +22.6
Total ¥ 5,134,413 +7.2
During the Reporting Period, the Company’s revenue growth in the S,«d "R jUVZ#—m I1®!7
Mainland China market was driven by an increase in sales volume of «®9 x]#—fa.d{Bol« *UY)F
processed chicken meat products. Also, in light of the competitiveness b¢7c¢co... 6d4{,regli9 YVI/x]
of the Group’s products and the re-structuring of the international Yo # —f

landscape, growth was achieved in sales revenue from Europe and
other markets.

% % DQG % & VDOHV UHYHQXH

The Group’s B2B sales are mainly direct sales or distribution of

% % % &/ x ]

l« B2BV/® &@A7«¢7¢ O\WD=xV

products to domestic and international customers, primarily food *Udo = A.U D"8 0Oe°.>Beyg
service or industrial customers, fast food restaurants, and food retailers. .Ug/ i B2CV/6 -@Pjebh;(£8
B2C sales are primarily through online and offline platforms to the end AlkVIFUf
consumers.
JRU WKH \HDU HQGHG
U U URE
2023 Change
E 2023 E
50%1 RMB’000 (%)
[OE£ WO [OE£ WO (%)
B2B B2B 4,706,065 +8.8
B2C B2C 428,348 -10.2
Including: Online lej P j 146,856 -12.9
Offline P h 281,492 -8.8
Total ¥ 5,134,413 +7.2
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Management Discussion and Analysis (Continued)

7TRWDO SURILW

During the Reporting Period, the Group’s net profit increased by
75.2% to RMB280.9 million (2023: net profit of RMB160.3 million),
which was mainly due to (i) an increase in sales volume of the Group'’s
export business; and (ii) the receipt of the assets recovered after the
liquidation of GMK Finance and relevant taxes thereof.

$QDO\WLVY RQ &DSLWDO 5HVRXUFHYV
/LTXLGLW| DQG FDSLWDO UHVRXUFHV

The Group has funded its operations principally with cash generated
from its operations, borrowings and shareholders’ capital contributions.
The Group’s primary uses of cash in 2024 were for working capital
purposes and capital expenditures for expansion and improvement of
production equipment and facilities.

&DSLWDO VWUXFWXUH

As at 31 December 2024, the registered capital of the Company
was RMB1,583,348,000 and the total number of issued shares of
the Company (the “6 K D U)HwWAs 1,583,348,000 Shares, comprising
1,045,000,000 domestic Shares (“"RPHV WL F 8)abdbB88/348,000
H Shares (“+ 6 KD J Mith a nominal value of RMB1.0 each. During

M#A4A ¢+ €fo

,— <X

S,«dl« ;—#—  752% [O A 280958
-@ 2023Ej ;—[O A£16038 -~ ©«d6 _
6i)l« y8 VZ#—ig (i) xQ-pBI
6Qx«Y *¢ eulf

I U=z

t -¢ | U

l« Y8 -6 8 1% O*[Y$-e>
re¢p | o 2024 Edl« Y& $-
VA% 6 —-fY@ecOle o [*£8¢ £
DOé 150f

IV o

62024E12031 Ud | ® ! W | %o
1,583,348,000 ©d | ® ! Si p ..€ p ..™<p %
1,583,348,000 p p .. d  %,045000000 p « p
€ « p¥ 538348,000pHp +p ™d E p & =
% [ O A0 OFfB S,«dl« 1%1®!8
2023E8U209U0 ®v Yp ..na, (EE€062024E6U06
U%L ¢ <aig¢ i 730,000 p-H pf

52024 E12031 Udl« >><X % [ O /& 999.1
5-©d02023E12031 U "C150%f C6 J
a%iji) A+3Q,Y—, (i) ® ! ® ;
ebded>>eE Cf

>>é"ic',

l« 4\ | Aad €C>><Xdp@ AEBc<
Xet * AEC>><X88 *<X9M

If6 2024E12031U0d | Aa ¢ * A
£ 9 %30.29%€2023 E12 U31 Uj38.7%+  36.8%

€2023 E12 U31 Uj40.0%

Annual Report 2024 E

[ O &



30

&RQWLQJHQW OLDELOLWLHY DQG SOHGJHP RIAV VWYV

The Group’s bank borrowings as at 31 December 2024 were secured by (i)
mortgages of the Group’s lands situated in the PRC with aggregate
net carrying amount of RMB76.7 million (31 December 2023: RMB62.4
million); (ii) pledge of the Group’s bank deposits of RMB25.1 million (31
December 2023: RMB8.6 million); (iii) pledge of certain of the Group’s
property, plant and equipment with aggregate net carrying amount of
RMB1,508.1 million (31 December 2023: RMB886.10 million); and (iv)
pledge of the Group’s inventories with aggregate net carrying amount
of RMB128.2 million (31 December 2023: RMB241.4 million).

As at 31 December 2024, the Group did not have any material
contingent liabilities.

35,1&,3%/ 5,6.6 $1' 81&(57%$,17,(6

The results and business operations of the Group are affected by a
number of risks and uncertainties directly or indirectly related to the
business of the Group. Primary risk factors are outlined as follows:

ULFH 5LVNV

Price risks refer to the losses of costs increase or profits decrease
due to the fluctuation of the sales price. We operate in a competitive
industry, where the main raw materials and products are commodities,
all of which have been subject to significant price fluctuations. We
are exposed to the risk of fluctuations of commodity prices, including
prices of corn and soybean meals (which are our primary animal feed
ingredients), chicken breeds and poultry products in China. Fluctuations
in these commodity prices have had and are expected to continue to
have an effect on our profitability. Commodity prices generally fluctuate
with market conditions, including supply and demand, government
policies and weather conditions in major agricultural and farming
regions.

l « 8 2024E120310Y 0 >5>p@()edlc«

8+7Y<*& =%[O0O &£ 76706 - ©0€2023
E12031 Uj[ O £62406 - ©+Y z®i(i)é &l
« [O /£251 6 -~ ©€2023E12U31Uj[O A& 86
6-0YO Asi (i)edl« <*& =% ]|
O A,508.1 6 -~ ©€2023 E12 U31 U j[ O A 886.10
8- ©¥Yd3+J8e@O¢f£éi¢g (V)ealc
<*& =% [ O /A 1282 6 - ©€2023 E12 U31 U
[O AE24148 - ©Y A~ f

52024 E12031Ud 1« (1, }DIi Af

Yool

l« Y86 ¢ 8 6aQ~l« 8 \VYD
eY éY:p, ¢"uae2oBofdo ,"?
Yohj
g,"
g,°J8V/ gY* -¢cOljop; —

h%Y&Of¢CA SH
YO a¢@¢*Ui% U(ob 9Y g*
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Management Discussion and Analysis (Continued)

+HDOWK 5LVNYV

Health risks refer to the risks of outbreak of diseases among or
attributed to chicken. A lot of countries have encountered animal
diseases, including but not limited to, foot-and-mouth disease, avian
influenza and other animal diseases. Avian influenza, in particular HSN1
virus, H7N9 virus and H5N6 virus, is a type of disease which spreads
through poultry and is capable of killing millions of poultry and may, in
some circumstances, be transmitted to humans, causing symptoms
such as fever, cough, sore throat, muscle aches and, in severe cases,
breathing problems and pneumonia that may be fatal. Outbreak of
diseases in neighbouring areas of any of our production facilities could
raise concerns of the public and our customers on the safety and quality
of our products. To solve health risks, the Group has implemented
comprehensive procedures to prevent diseases among our breeders
and broilers and focuses on reaction measures in response to any
potential risk of disease outbreak. The chicken farms are constructed
in stages and tailor-made according to the Company’s own standards
and requirements to ensure effective quality control, with procurement
and installation of designed facilities according to prescribed standards
of temperature, humidity and ventilation. This requires thorough
planning to maintain operational stability. The Group has a technical
specialist responsible for collecting information relating to livestock
disease and providing early warning. In particular, we implemented a
disease and mortality rate monitoring programme whereby our staff
will check and remove dead breeders and broilers and will inform our
veterinarians accordingly. Our veterinarians monitor the mortality rate
of breeders and broilers on a daily basis and we maintain records of
their health conditions throughout their lifespan. Such records include
feed consumption, mortality, daily egg production, average egg weight,
medication, vaccinations and disinfection records.

JRRG 6DIHW\ 5LVNYV

Food safety risks refer to risks of severe customer complaints,
large-scale product recalls and other negative effects resulted from
unqualified product and food safety indicators due to deficient food
safety management system as well as early warning mechanism. To
solve possible food safety risks, we have established and maintain a
quality control system covering each stage of our operations. In addition
to our quality control system covering each stage of our operations, we
have established a food safety control system covering issues related
to our R&D, supplier certification and management, procurement,
production, storage, transportation and sales and distribution
activities, and has obtained, among other things: (i) 1ISO22000 (Food
Safety) Certificate; (ii) 1ISO9001 (Quality) Certificate; and (iii) HACCP
Certification.

M#A4A ¢+ €Ffe
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Management Discussion and Analysis (Continued)
M#4A ¢+ €fe

3ROLF\ DQG 5HIXODWLRQ 5LVNYV A ,e,"

We are subject to laws, rules and regulations inside and outside CAEMA7a«.Y, d,eqeYf7«.
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%86,1(66 287/22. 8 «P

&KDOOHQJHYV DQG 5LVNYV ?-~,7]
(1) due to the impact of intensifying industry competition and weak @1 2 8)F e IBadéb Bwod-=
consumption recovery, the prices of products remained low; ¢*U @- 6 i
(2) continuous international trade disputes and frequent 2 7¢cqg@eFL"Ue7¢ E-A dA
international conflicts adversely affect the export business. y8 *[";Buaf

2SSRUWXQLWLHY DQG 3RWHQWLDO 'HYHURSRIHQW

(1) the Central Economic Work Conference has put “vigorously (1) «/% 06" *6D*}bdE IdEU
boosting consumption and comprehensively expanding O} 7 «@E ™e %2025 E % 06~ *,
domestic demand” as the primary task of economic work in "/ deUdfHA POuU% 19
2025. Meanwhile, the dual expansion of macro policies will BaB3Sdoei

open up space for the recovery of the consumer market;
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Biographies of Directors, Supervisors and Senior Management
Do0o0oooooooood

' 5(&7256 683(59,6256 $1' 6(1,25
0$1$*(0(17

e+e9+¢+tM#A4

The directors (the “'L U H F V), RsUpérvisors (the “6 XSHUYDVRUVI ® ' 8 U 2024E12U31URE «¢ U IE
and senior management of the Company during the year ended 31 U,Ye+€ ¢ 38 9+ ™qg+tM#4
December 2024 and up to the date of this annual report are set out le%hj

below:

',5(&7256
e +

1DPH

‘o

Mr. Xiao Dongsheng
y [«

Mr. Shi Lei
i ¥ <[
Mr. Qiu Zhongwei

“o ]

Mr. Lu Wei
P4«

Mr. Zhu Lingjie
AW 7« [

Ms. Zhou Ruijia

te3~{
Ms. Wang Anyi
TAg~{

Ms. Zhao Yinglin
»Z U~ {

Mr. Chung Wai Man
a O« [

BRVLWLRQ LQ WKH &RPSDQ\
® !

Executive Director and general manager
B eé+R<%u#

Executive Director, vice general manager, chief financial officer,
secretary to the Board of Directors and company secretary

B é+e <¥%#el <9eé+6daR®!da

Non-executive Director
¢tB e+

Non-executive Director
¢B e+

Chairman of the Board of Directors and non-executive Director
e+600ORCB e+

Non-executive Director
¢B e+

Independent non-executive Director
um¢B é+

Independent non-executive Director
ume¢B e+

Independent non-executive Director
um¢B é+
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Biographies Of Directors, Supervisors and Senior Management (Continued)
€+e9+ ¢ +tM#A45YESf-e

The biographical details of the Directors are set out as follows: @+Y5Y <le¥hij
([HFXWLYH 'LUHFWRUYV B é&+

OU ;;LDR 'RQJVKHQJ, aged 53, an executive Director and thie [ <[ d53 Kd% I® !B é+ R <¥% #f%

general manager of the Company. He was appointed as a Director 82018 E11 U1 U %o, %o & +f3% 6 al «
on 1 November 2018. He is primarily responsible for the sales and Vig V e f%u%t - UAIP"®!
marketing functions of the Group. He is also a director of Shandong ¢pbB.UGIE<_Yeé+et pB¥%8b"®!
iShape Food Technology Co., Ltd. and Fengxiang Foods (Japan) Co., YB é¢+et By.Ubp"®'!é+et B\
Ltd, an executive director of Shandong Fengxiang Industrial Co., Ltd., .Up"®lé+—et B U.UbP"®!e&
a director of Shandong Xiangyuan Food Co., Ltd*(t By .U b " + —f

® 1), the chairman of Shandong Xiangteng Food Co., Ltd.* ( t+ B
\. U b " ®!)and a chairman of Shandong Xiangshengyuan Food
Co,ld*(t B U.UP"®!.

Mr. Xiao has over 27 years of experience in corporate and business y<["1t18¢8 M#U&!PC 2T7E % %6
management. He joined the Group in December 2010. He has been a 20010E12 U 11« f 2011E12 0 1d% 6 t
general manager and the general manager of international marketing pbB.Uieb"®!I€ pbB.Uie ™A <
centre of Shandong Fengxiang Food Development Co., Ltd. (“*)HQJ[LDQJ % # R 7¢ Ve D <% #f 2019E6 U 1d % u
YRRG 'HYHO R)SdnmeeQMécember 2011. He h